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How Humans Think, Feel, and Act in the Marketplace

B Yesterday, I sinned

i again at the Krispy Kreme.

T am the hedonist, the slacker,

| the achiever, the bohemian, the

el fashionista, and, yes, the iibersexual

= too, sometimes all at once. Once a

| week 1 raid the supermariet, satis-

i fying my foodla instincts. But my pure

- pleasure is my weekly pilgrimageto

 the mall. 24/7 L sing, 1 saunter, T mix,

| I master, all thanks to my sleek MP3

[ player. 1 am ready for the virtual

| consumption world—e-shopping, e«

| comniunity, e-fashion show, e-every

| thing. My heart throbs for my Pumas,

| my Mind, and my Seven?. I know

hat happens here doesn't -

ally stav here, but I love
pretend it does, I am

the consummate consu

- mer and this book is my

iography. Welcoms

to my life, my world.
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Inside the Mind of the Consumer
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